MOSCOW 2011 RESULTS PER SEGMENT / QUARTER
FOCTUHWNYHbIN PbIHOK MOCKBbI: UTOIM 2011 FOAA MO CEFMEHTAM M KBAPTATTAM

The distinctive trend of the Moscow hospitality market in
201 | became the difference in occupancy for the luxury
and upper upscale segments as compared to the other —
more affordable — segments. The upscale, upper mid-scale
and mid-scale segments all registered an occupancy peak
in Q3 of 74%, 82% and 77% respectively. This was the
highest quarter for occupancy — yet it was the summer
season. At the same time though ADR for Q3 was by far
the lowest in the year. This indicates that summer group
leisure business is becoming an important part of the an-
nual hotel occupancy for hotels out-with the luxury seg-
ment. The boost to occupancy does come at a drop in
rate but such groups will in turn spend money on other
services such as breakfast and group meals so it is worthy

business certainly.
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OpHolt U3 MHTEpEeCHbIX TEHAEHLMI HA TOCTUHUYHOM pbIHKE
Mockebl B 201 | rogy crano To, 4To TpeHA no 3arpyske
FOCTUHML, KNacca JtoKC U BEPXHEro npejena BepxHero Le—
HOBOrO CerMeHTa OT/IMYaNCA OT TPEeHAA rocTUHUL, Gonee
JellieBbIX KaTeropuit. 3arpyska FoCTUHUL, BEpXHErO, BEpX—
Hero npejena cpeHen LeHOBOW KaTeropumn n cpejHero
LIeHOBOrO CerMeHTa gocTturna MakcumyMa B Il keaptane u
cocTaBuna cootseTcTBeHHo 74%, 82% n 77%. HecMoTpsa Ha
TO, YTO 3TO ObIN NeTHUIN ce30H, uMeHHo B |l kBapTane 3a—
rPy3Ka roCTUHUL, 3TUX CErMEHTOB AOCTUIA MaKCUMasbHbIX
3HayeHwit. B To xxe Bpema nokasatens ADR (cpeaHwit Ta—
pud) Gbin eaBa M He CaMbIM HU3KUM 32 BECb MPOLLbIA FOA.
D70 cBMAETENbCTBYET O TOM, YTO JIETHUI CTNPOC CO CTOPO—
Hbl TYPUCTUYECKMX FPYNN HAYMHAET OKasbiBaTb Gonbluoe
B/IUAAHWE Ha OGLLYyIO rOAOBYIO 3arpy3Ky rOCTMHUL, BCEX Ka—
TEropwii, 3a UCKIOYEHNEM NtoKcoBoro cerMenTa. Poct 3a—
PY3KM MPOUCXOAUT 32 CHET CHWXKeHuA Tapuda, ofHako Ty—
pucTUYeckue rpynnbl 06bIMHO MPUHOCAT FOCTUHULIAM [OXO/,
He TOMbKO 32 CYET pasMeLLieHs, HO 1 32 CHET UCMOsb30Ba—
HUA TaKUX JOMOJSTHUTENbHBIX YCIYT, KaK MUTaHWe (3aBTpakw,
ob6egpl 1 T.4), No3TOMY, 6e3yC/IOBHO, 3TO BbIFOAHbIV GusHec
ANA roCTUHUL,
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HOSPITALITY / TOCTUHNYHAA HEOBVMXXMMOCTb

2011 RESULTS / UTOTM 2011 TOOA

The city in general closed 201 | at 8% RevPAR increase
over 2010 figures. This came from a 5% growth in occu—
pancy and 3% in average rate. It was steady, if not spec—
tacular, growth. Importantly it was the second straight
year of growth and the similar trend is expected in 2012 —
with perhaps a slightly higher rate growth over occupancy.

The highest growth was recorded in the mid—scale, upper
mid—scale and upscale segments (around 10% RevPAR for
all) — again showing a preference for value for money on
the market. The luxury segment (that features hotels like
Ritz Carlton and Park Hyatt) grew by around 3% RevPAR
— mainly in ADR and not in occupancy.
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MIDSCALE
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B uenom no ropoay poct nokasarens RevPAR cocrasun 8%
no cpaeHeHuto ¢ 2010 rogom — cneacTeue pocTa 3arpysku
Ha 5% v cpepHero Tapuda Ha 3%. 201 | roa cran rogom
cTabunbHOro 1 Aaxke 3HauuTensHoro pocta. Cnegyer otMe—
TUTb, YTO YXXe BTOPOI rof, NoApAA Ha FOCTUHUYHOM pbIHKe
cTonuupbl HabntogaeTca pocT, MpUYeM 3Ta TeHAEHUMA co—
xpanutca u B 2012 rogy c Toi nuLb pasHuLen, YTo yBenn—
YeHue TapudOoB MOXET crerka onepeanTb pOCT 3arpysku.

CaMbIil 3HaUUTENBHBIN pOCT Habntoancs B cpeAHeM LieHO—
BOM CErMeHTe, BepXHEM npegene cpeHero LeHOBOro cer—
MEHTa U FOCTUHULIAX BEPXHEro LIeHOBOrO CEerMeHTa
(yBennyenne RevPAR npvmMepHo Ha |0% Bo Bcex cermeH—
Tax). DTO CHOBa CBMETENbCTBYET O TOM, 4YTO MOKynaTesib
NPeAnoYnUTaET BbIrOAHOE COOTHOLLEHUE LiEHbIl U Ka4ecTBa.
RevPAR B cermeHTe Knacca ntoKc, KOTOPbIN BKKOYAET Takne
roctuHmupl, Kak Ritz Carlton u Park Hyatt, Beipoc Ha 3%, B
OCHOBHOM, 32 CHeT pocTa Tapuda, a He 3arpysku.
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